
Male Incontinence 



Male urinary incontinence happens. Between 3-6 million people in the UK suffer from urinary 
incontinence*, and whilst leaks have traditionally been seen as a female issue, it’s time for a 

national conversation about the 4 million men who suffer in silence.

Our commitment 
phs Group and Prostate Cancer UK are here for these men. As the leading hygiene services provider in the 
UK, Ireland, and Spain, phs know what men need when they visit the washroom and are driven to provide 

facilities that enable all men to dispose of their incontinence products with dignity. Prostate Cancer UK is the 
largest men’s health charity in the UK and understands men and the struggles they face during and after 

treatment for prostate cancer. This can include urinary incontinence as a result of prostate removal, or other 
treatments such as radiotherapy. Both are driven to remove the stigma around male urinary incontinence by 

raising awareness with the public, providing guidance for men and creating innovative product solutions.

Together, we will create a world where men’s lives are not limited by urinary incontinence.

*NHS: https://www.allaboutincontinence.co.uk/incontinence-statistics

https://www.allaboutincontinence.co.uk/incontinence-statistics


Fact: 
1 in 8 (white) men (and 1 in 4 
black men), usually over 50, 
will get prostate cancer, which 
could lead to incontinence 
problems.

Fact: 
Prostate cancer is the most 
common cancer in men, with 
more 52,000 men diagnosed 
every year.   



Change the
stigma

+ Product 
awareness

The purpose behind the
campaign launch

Remove the stigma 
around male urinary 

incontinence by raising 
awareness with the 

public and 
campaigning to 

Government 

Create safe spaces, by ensuring 
adequate facilities are 

available, allowing men to 
discreetly and safely dispose of 

their waste 
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The font Bebas Neue conveys seriousness, boldness, and strength.

The uppercase lettering shows how we are being loud and open about the issue

Lock-up messaging

DISCREET. DIGNIFIED. DISPOSAL. 
DESIGNED FOR MEN.



Our solution 

Introducing phs’ Male Incontinence Bin, in partnership with Prostate Cancer UK  



Our solution 

Introducing phs’ Male Incontinence Disposal Bag Dispenser, in partnership with Prostate 
Cancer UK  



PHS 

Key stats from the Whitepaper 
• OVER HALF OF UK MEN EXPERIENCE URINARY INCONTINENCE: CALL FOR ACTION AS LACK 

OF AWARENESS AND PUBLIC FACILITIES TAKES TOLL ON MALE MENTAL HEALTH  

• New figures reveal previous assumptions about the prevalence of the condition may be 
vastly underestimated 

• Men experiencing the condition become socially isolated, anxious and depressed due to 
poor provision of facilities to change incontinence products 

• Government urged to make legislative changes and ensure male toilets provide male 
incontinence bins 



PHS 

Example of social assets 



PHS 

To feature in customer public toilets so all users 
are aware they can dispose of their incontinence 
waste.

We will create a campaign toolkit for our 
customers and partners to use across their 
communication channels. The toolkit will include 
a template press release, a blog/email so 
customers can share the story internally; social 
media assets, case studies and downloadable 
cubicle posters. 

Dedicated Dispose with Dignity landing page –
www.phs.co.uk/maleincontinence

Branding and collateral 

http://www.phs.co.uk/maleincontinence
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phs customers can request a sticker of the 
lock-up for them to use on their front door and
around their premises.

This will demonstrate that they care about
creating a safe and accessible environment for
all, specifically for those who struggle with
incontinence.

The sticker will be waterproof and easily
removable, avoiding damage to surfaces.
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We don’t mean to
blow our own 
trumpet but we
have experience in
creating campaigns that
fight for equality...
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Period poverty is just one 
example of how we are making
a difference

Member of Welsh 

Government’s Period

Dignity Task force

Appointed to the UK

Government’s official

Period Poverty Task

force

Commissioned two

period poverty

research 

whitepapers

Partnered with Lil-Lets

to create

educational lesson plans

for schools

Developed a period 

product vending 

machine, providing free

products

Won ‘Best Education 

Campaign’, ‘Best 

Innovative New Service’

CIPR awards



Our campaigns have won us awards,
created engagement and increased
reach but most importantly, have

helped us to make a difference.




